
BIBLIOGRAPHICAL NOTE 

Scholarly studies of subjects central to this book—retail architecture, out-

lying business centers, and Los Angeles—are relatively few. My research 

had to rely primarily on a wide range of period accounts, most of them 

very limited in nature. The process, then, in large part entailed gathering 

small particles of information in sufficient number and scope to gain an ac-

curate perspective on the complex shift from city center to regional mall. 

Under the circumstances, offering a subject guide to the hundreds 

of sources cited in the notes seems a more useful instrument of reference 

than the conventional form of bibliography. The subject categories entail 

some overlap. I have erred on the side of redundancy where I thought it 

was useful. References to major department stores in southern California 

shopping centers, for example, are listed under both “department stores” 

and “shopping centers,” but not under “commercial architecture, miscella-

neous” or “retailing.” Citations addressing material in locations outside 

southern California as well as in the nation generally are grouped under 

“U.S.” in the listings. Roman numerals refer to chapters; the following 
arabic numerals refer to individual notes. 

Identifying key material proved a challenging task in its own 

right. Subject headings one might first think of as points of depar-

ture— “shopping center,” for example—yield almost nothing for the pe-

riod in question. The probe had to proceed incrementally, for some time 

without a clear sense of the extent, nature, or range of publications that 

would be essential to consult. Only through what seemed like an almost 

random path could the search become systematic and conclusive. 

Longstreth, Richard W. City Center to Regional Mall: Architecture, the Automobile, and Retailing In Los Angeles, 1920-1950.
E-book, Cambridge, Mass.: The MIT Press, 1998, https://hdl.handle.net/2027/heb05829.0001.001.
Downloaded on behalf of 18.225.235.144



Among the wide array of sources examined, trade periodicals 

proved some of the most informative, chronicling then current tendencies 

in considerable detail. Beyond business magazines aimed at a broad audi-

ence, such as Business Week and Fortune, are numerous specialized ones 

for retailers (e.g., Chain Store Age, Department Store Economist, Su-

per Market Merchandising). Women’s Wear Daily is perhaps the single 

most valuable in this latter category, offering abundant insight on stores, 

companies, retailing concerns, and trends in urban development. Journals 

BIBLIOCRAPHICAL produced for advertisers (Printer’s Ink, Tide), appraisers (Appraiser Jour-
NOTE nal), property owners (Building Investment), and real estate developers 
468 (National Real Estate Journal, Freehold), among other fields, add neces-

sary perspectives. Likewise, periodicals directed to architects (e.g., Archi-

tectural Forum, Progressive Architecture), builders (e.g., Building 

Age), and planners (e.g., American City) add essential pieces of the 

picture. 

Periodicals with a regional focus are substantially fewer. Among 

the most informative for the subject are Architect and Engineer of Cali-

fornia, Los Angeles Realtor, and Southwest Builder and Contractor. 

Two newsletters, Eberle Economic Service and the Security-Pacific 

Bank’s Monthly Summary of Business Conditions, provide important 

statistical data and analysis. 

The other principal source for this study is local newspapers. 

Among the city papers, the Los Angeles Times gives the most extensive 

coverage to architectural, retailing, and urban development matters. 

Neighborhood papers (e.g., Hollywood Daily Citizen, Southwest 

Wave, Valley Times) as well as those of satellite communities (e.g., 

Beverly Hills Citizen, Glendale News Press) afford a wealth of detail 
not found elsewhere. 

Many other sources were tapped as well, including municipal 

reports, city and telephone directories, Sanborn fire insurance atlases 

and other maps, photographic collections, and company archives, as well 

as interviews with a number of retired architects, planners, real estate 

developers, and retailers. 

COMMERCIAL ARCHITECTURE, MISCELLANEOUS, SOUTHERN CALIFORNIA 

Il 3, 5, 25-26, 30-36, 38-40, 61-64 

Wi 12, 21, 25-27, 35-36, 39, 43 

iv 5-11, 25-28, 31, 35-37, 44-48 

v 7-8, 10-11, 14-19, 23, 50, 56-57, 59, 61, 63, 68-69, 71-72, 80 

vi 32, 40 

vil 6, 14-15, 23-24, 26, 31, 34-36 

vill 10-15, 21, 41 

Ix 38, 44-45, 73 

x 6, 9, 12-13, 15-17, 20-21, 23-25 
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COMMERCIAL ARCHITECTURE, MISCELLANEOUS, U.S. 

1 45 
1 713 

Iv 34, 

vi 14, 72-73, 75 

vI 13 

vit 23, 25, 31 VIII 4 , 
Ix 37 
x 7-8 

XI 1-2, 62 

DEPARTMENT STORES, SOUTHERN CALIFORNIA 

11 8, 10, 14-20, 28-29, 58 

Iv 12-15, 20-24 

vi 21-22, 24-26, 38, 40-41, 74-76 

vi 43, 49 

vit 2, 6-8, 17, 20, 28 

Ix 16-21, 24, 26, 32, 41, 50-51, 60, 66-67, 69, 71, 78, 83-84, 88 

XI 46, 60, 63 

DEPARTMENT STORES, U.S. 

I 9, 13, 57-58 

Iv 16-18 

vi 27-30, 33-37, 43—46, 48-49, 77-79 

Ix 16, 29, 54, 68, 72, 82 

XI 3-4, 52 

RETAILING/PROMOTION, SOUTHERN CALIFORNIA 

Wm 43 

Ill 35-36, 39 

Iv. 29-30, 40-42 

Vill 17, 19, 22-26 

Ix 36 
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RETAILING, U.S. 

Il 9, 44 

Wi 28, 3134, 36 

1x 7-8, 16, 21, 23 

SHOPPING CENTERS, SOUTHERN CALIFORNIA 

vi 1, 30-31, 36-37, 41, 43-52, 57-38 
BIBLIOGRAPHICAL NOTE vil 27, 33, 38 
470 Ix 21-24, 26, 32, 45-49, 51-52, 57, 59-60, 62-63, 74, 76, 78, 84, 86-89, 

91 

x 1, 3, 34, 46 

KI 17, 23-24, 32, 46, 53, 57, 59-60, 63 

SHOPPING CENTERS, U:S. 

Intro 7 

v 13, 46 

vi 4, 6, 15, 18, 28-29, 53-56 

vil 18 
1x 2-4, 6-8, 22, 27, 29, 77, 81-82, 92 

x 31-33, 37-38, 50 

XI 2, 4-9, 20, 24, 26, 29, 31, 33-36, 38—40, 42—44, 53, 57-58, 61 

SOUTHERN CALIFORNIA, GENERAL/MISCELLANEOUS 

1 8-16, 24, 31 

li 185, 24 

Iv 4 
v1, 12,17 

vi 11 
ix 10 
x 12, 14, 18, 22 

TRAFFIC/PARKING, SOUTHERN CALIFORNIA 

1 2-3, 24, 28, 30, 32 

Wl 45-47, 50-53, 55-56, 58, 60-64 

Iv 43, 50, 52-54, 56 

v4, 26, 67, 76 

vi 57-58 
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vil 1-3, 8, 12-13, 16-20 

Vill 28, 32-36, 39, 43 

Ix 67 

TRAFFIC/PARKING, U.S. 

I 4 
i 647, 51, 57-60 

vil 9-11 

Vill 27, 33, 35-36, 38-39, 43 

Ix 92 

URBAN DEVELOPMENT, SOUTHERN CALIFORNIA 

Intro 4-6 

1 1, 5-7, 17-18, 20, 30 

I 2-5, 7, 21, 23-25, 37, 41, 45 

Wi 671, 9-10, 15-16, 19-20, 23, 25-26, 42, 45 

Iv 1, 4-5, 9, 19, 25 

v 1-3, 5,8, 51, 54-55 | 
vi 11-12, 23, 26, 32-33 

vil 4, 7, 33 

vill 17, 3, 5, 18, 22, 46 

Ix 1, 10-11, 13-14, 24, 47, 58 

XI 47 

URBAN DEVELOPMENT, U.S. 

Intro 1, 7,9 11 6, 12, 41, 44 , 
Ill 8, 22 

Iv 2-3, 
vf 

vi 5-7, 9-10, 18-22 

vir 32 
vili 5, 718 Ix 4 

x 1-2, 27, 30, 34-35, 43-45, 50 

x1 3, 27-28 
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INDEX 

In this index, cities, districts of cities, and towns are listed by name, as are a rela-

tively small number of individuals, agencies, and publications. Other proper names 

are grouped under the following broader categories: architects; banks; business associa-

tions; commercial districts, outlying; commercial /office buildings; commercial /store 

buildings; expositions /world’s fairs; hotels; parking; pedestrian malls; planned 

communities; planners /landscape architects; real estate agents/brokers; real estate 

developers; residential tracts; retailers; shopping centers; shopping courts; stores, cloth-

ing/dry goods; stores, department; stores, drug; stores, furniture; stores, grocery/ 

markets; stores, miscellaneous; stores, variety; and theaters. The index also includes 

general topics such as architectural design, automobiles, retailing, and traffic conges-

tion. Page numbers in italics indicate material in illustrations. 

A 

Alhambra, Calif., 63, 463 (n. 55) 

American Institute of Architects, 218 

Anaheim, Calif., 344, 463 (n. 53) 

Apartment buildings, 10, 53, 61, 63, 93, 104, 107, 128, 134, 188, 360 (n. 18), 377 
(n. 23) 

Arcadia, Calif., 438 (n. 63), 464 (n. 55) 
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